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The Mobile Marketing How-to-Guide

Mobile marketing is a fantastic world of opportunity with a variety of solutions for all industries® 2dzQ@S

5

probably seen exciting mobile marketing campaigns coming out of big brands and thought, maybe we
could do that here! The Mobile Marketing How-to-Guide is a 6 S 3 A s/gyfide kbXthe mobile marketing
industry. Included here is everything you need to get started on your first campaign - starting with an
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short codes and the variety of mobile marketing campaigns available and finishing with an A-Z glossary
terms.

What is Mobile Marketing?

Mobile marketing has been steadily growing in popularity in recent years
with forecasts by the MMA (Mobile Marketing Association) indicating
mobile marketing spend will grow from $1.7 billion in 2009 up to $2.16
billion in 2010. Cell phones now out number landlines in many countries
and in the US alone there are now over 250 million cell phone
subscribers.

According to a recent report “The State of the Industry: Mobile Advertising” by Millennial Media, 60% of
non-mobile marketers plan to launch a mobile campaign in 2010. Of current mobile marketers 31% will
invest between $100k and $249k and 13% will invest between $1M and $5M. The report also states that
almost 80% of respondents felt the mobile medium met their goals with 9% saying mobile marketing
performed beyond their wildest expectations. With more and more companies benefiting from the
power of mobile marketing, if you don’t use it, you might just fall behind!

The mobile marketing landscape can be categorized into 3 distinct channels:
T SMS/ text messaging
1 Mobile websites
9 Mobile applications (or apps, like iPhone apps)

While it may make sense for large companies and brands to have a mobile website presence and
potentially a mobile app for information or transaction purposes, it still only services a small portion of
the population. SMS or text messaging is ubiquitous and simple. Everyone can do it, it can be interactive
and most importantly, is the only easy way to allow you to contact customers with marketing offers
when you need to.

Typically, most companies grow into other areas once they have established text messaging channels
with customers. For this reason, this How-To guide will focus on how to engage mobile marketing with
SMS as a first stage, where you take it from there is up to you. We have included a popular article on
page 16 where we explain why text messaging is still much more important than mobile applications.




Why is Mobile Marketing So Popular?

There’s a host of good reasons why mobile marketing is so popular — here we’ll outline just a few of the
top reasons.

You can reach a targeted audience.

Mobile marketing allows you to reach a highly targeted audience with the ability
to personalize direct marketing messages to different customer groups. Cell
phones, unlike PC’s, are usually used by one individual who carries the phone
with them everywhere - meaning the targeted message will reach the right user
every time almost instantly. Targeting customer groups specifically will make
your mobile campaigns more relevant and ultimately more successful.

L G Qighly éffective two way communication tool.

Cell phones are with users practically 24/7 and are a highly trusted and personal
device. Unlike emails, SMS text messages are almost always opened and read,
often immediately when received. The average open rate for text messages is
over 90% compared with approximately 20% for email campaigns. Cell phone
users use their phones as a communication channel already, so communicating
with a company in this medium becomes a much more familiar and easy task than it would be with a
traditional media such as print. Two way communications allows you to engage your consumer on a
personal level and build stronger customer relationships.

Mobile marketing is cost effective.

Mobile marketing has a much lower cost than other marketing channels. The cost is minimal because
the major costs incurred with a text message campaign are low per message costs sent to a targeted and
engaged audience. Setup and marketing campaign preparation costs are typically small in comparison to
other channels. Lower costs means you can maintain budgets and effectively spread your marketing
spend across multiple marketing channels. Text messages start from as little as 2c each with
InvolveMobile.

Campaigns are fast to implement.

Mobile marketing campaigns are quick and easy to create and can be deployed instantly meaning you
can see the results of your campaigns far more quickly. Mobile campaigns with InvolveMobile can be set
up and deployed instantly.

Mobile marketing has higher response rates than traditional direct marketing channels.
Mobile marketing has a higher response rate than traditional direct marketing channels with average
response rates for mobile marketing around 15%, approximately five times higher than the average
email marketing campaign. Higher response rates means less wasted media spend and higher ROl from
mobile marketing plans and budgets.




You can easily integrate mobile marketing with other media channels.

Mobile marketing can be easily integrated with other media channels including TV, radio, print, outdoor,
email and online to create an integrated marketing campaign or multi channel marketing strategy.
Adding mobile marketing to the mix adds an element of interactivity and consumer participation that
many campaigns using traditional media lack.

The customer data is relevant and accurate.

Mobile marketing is not only one of the best ways to acquire and maintain customer data, but mobile
databases remain accurate and relevant far longer than traditional postal or email addresses because
people generally do not change their mobile numbers and will more frequently keep them for life. This
means greater accuracy and less wasted media spend.

There is a reduced risk of investment.

The ease, speed and cost effectiveness of a mobile marketing campaign means there is a higher degree
of success as results can be seen quickly and messages can be adapted based on results with minimal
spend throughout the entire process. A mobile marketing campaign with InvolveMobile can be run for
as little as $45 per month.

Campaigns are highly trackable.

Mobile marketing is highly trackable due to the ability for customers to respond directly and instantly.
Mobile marketing can also be used to track the effectiveness of other marketing channels by including a
direct response call to action in, for example, a TV advertisement.




How Do | Choose the Best Mobile Marketing Company?

Choosing an SMS service provider or a mobile marketing company can
be a big decision. The company you choose can make or break your
mobile marketing efforts so it is vital you make the right decision
early in the process.

Knowing what to look for will help you choose an SMS vendor that
will make your mobile marketing a smooth and integrated component
of your mobile marketing plan, delivering excellent ROl and
contributing to your bottom line. So what do you need to know to
choose the best SMS service provider for your company?

Choose a mobile marketing company with both mobile technology and marketing expertise.
A mobile marketing company should have an excellent understanding of the technology behind mobile
marketing, not just simple text messaging gateways. However equally important is the marketing
expertise to make your campaign a success. A good mobile marketing company will understand the
specific technologies behind their own text messaging software and SMS marketing services generally.
They should also have a solid understanding of the regulatory environment and appropriate compliance,
such as SPAM management, industry best practice, mobile marketing and its integration with other
forms of marketing.

You may also want to consider engaging the services of an independent mobile marketing expert,
someone who can assist you with navigating the various mobile technology choices and mobile content
options, setting out a mobile strategy and a mobile marketing plan. They can help you understand
clearly the role that SMS marketing can play in your business, how it may integrate with other options
such as mobile websites, mobile applications, (such as iPhone apps) and plenty of other mobile
marketing ideas along the way. Try heading to www.mobileexpertsdirectory.com for a free referral to
an experienced mobile marketing specialist.

Find a provider with an easy to use, feature rich mobile campaign management platform.

A mobile marketing company should have an easy to use platform with lots of useful features. Some of
the key features to look for are simple to use set up wizards for creating mobile marketing campaigns,
the ability to organize your database so you can send different messages to different groups of
customers, and instant reply tools to save you time. It’s also important to have clear and simple
reporting dashboards for reporting and comparing campaigns. Other important tools include managing
and tracking mobile opt out’s and bounces, searching by demographics and the ability to track
conversions.

Look for a mobile marketing company with a solid history and a strong list of clients.
SMS service providers with a longer history of service can provide a more developed mobile marketing
platform that only experience can bring. By choosing an SMS provider that has more experience, you are
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using text messaging software that has already integrated the right mobile feature set, SPAM and opt-
out compliance, standard reporting tools and avoids making mistakes that others have made. A good
SMS service provider will also be able to provide evidence of a history of excellent results with a strong
list of mobile clients. The mobile marketing provider should be able to show you testimonials from past
and current clients and case studies of their best successes.

Search for a cost effective SMS provider with the right text message options.

Along with expertise and service, a vital deciding factor in what mobile marketing company you choose
will no doubt be price. Choose an SMS service that is cost effective for your needs — the cheaper the
service the further you can stretch your mobile marketing budget, but don’t compromise on SMS quality
— ensure the expertise and service factors are top notch as well. There are many low cost text message
providers that are not providing the same quality mobile marketing services using direct connections
into US wireless carriers. Some low end cheap text messages are sent via temporary and unreliable
routes that often do not include access to a US short code. This is a requirement for all outbound text
message traffic in the US and we have seen many questionable text message companies disappear
overnight, taking your SMS credits and text messaging services with them.

Ensure the right mobile database and mobile profiling / CRM technology is built-in.

The mobile database is the most important aspect of what you will develop. This may not seem
important initially, however SPAM and opt-in management is becoming increasingly more important.
The cell phone is a personal device and it’s easier to burn customer relationships than it is to create
them with ill-timed, irrelevant SMS messages. The value of mobile database technology will increase
over time as you build customer insights on who is interacting with you. Most SMS companies do not
provide adequate technology which stores every message back to a single customer profile and
database. This is important for several reasons, including recording for legal reasons (for dealings with
cell phone carriers, FCC and prosecution cases), but most importantly, it’s for improving targeted SMS
communications with your customers. The InvolveMobile platform gives you unparalleled tracking and
profiling of your customers as they interact with you. It not only gives you great customer insight, but an
ability to improve your sales and marketing with targeted offers.




How Does Mobile Marketing Actually Work? What is a
Short Code?

SMS based mobile marketing uses text messages to send marketing
messages to consumers. Text messages are sent and received using
SMS short codes. An SMS short code is a 5 or 6 digit number, just like
a phone number, but shorter and easier to remember. They are issued
in the US by the short code authority - the Common Short Code
Administration (CSCA). Short codes are leased (not owned) on a
monthly basis by companies or SMS service providers.

Many companies use SMS short codes to run their mobile marketing campaigns because they allow
consumers to text back to any messages received. This facilitates customer interaction and two way
communication, which builds relationships, customer loyalty and generates many opportunities for
targeted mobile marketing.

Sending ‘keywords’ over these short codes allow SMS ‘Application Service Providers’ (ASP) to generate
specific responses and interactions to text messages transmitted via Short Codes.

To send out messages to consumers you must use an SMS short code - this is a requirement of wireless
carriers, the Mobile Marketing Association (MMA) as part of their best practice guide and may soon be
covered by legislation.

What type of short code should | use?

If you would like to use a short code number exclusively, then a dedicated short code is the correct
option. Dedicated short codes are short codes used exclusively by one business or organization to run
one or more mobile marketing services at once. Running a mobile marketing campaign with a dedicated
short code is more expensive because you are paying for the exclusive use of that specific short code.
There are two choices with dedicated short codes, either a cheaper random short option, or a more
expensive vanity short code, which is a particular number (or brand name or associated word
represented as a number) specifically selected by you.

Shared short codes are a more cost effective solution, particularly for smaller businesses, because you
are sharing the costs of leasing your short code with other companies. Shared short codes are used by
more than one business to run multiple marketing campaigns concurrently through the use of different
keywords for each campaign. A business will use a keyword as its brand, but share the number with
other businesses. With a shared short code you are often granted exclusive use of a keyword which you
can use for your customers to text you. For example, if you run a restaurant called Bob’s Restaurants,
you might like to use the keyword Bobs for all your customer mobile interaction. When you run a
campaign, customers might text in BOBS OFFER to receive the latest 2 for 1 meal coupon.




How much does a short code cost?

The cost of using SMS short codes will depend on a variety of factors. The biggest differences in price
will depend on whether you use a vanity short code or random short code and whether it is a shared
short code or dedicated short code.

Registration and leasing fees with the Common Short Codes Administration (CSCA) are $1000 per month
for a vanity short code compared with $500 per month for a random short code. Vanity short codes can
be very effective in helping consumers remember and use your short code making your mobile
marketing more effective. These fees do not include the cost of setting up the number and monthly
management costs with the wireless carriers, nor the cost of the ASP’s ability to conduct various
marketing interactions over the short codes with various key words. These fees will typically be around
$1500 for setup and $250/month on top of your short code leasing fees.

It's important however to consider whether you need a vanity short code, or whether the money you
save by using a random short code could be better utilized in running your mobile marketing campaign
e.g. sending text messages to a larger audience. If you are just getting started, then a shared short code
trial with InvolveMobile might just be the low cost text messaging solution that you need. With
InvolveMobile you can run mobile marketing campaigns using shared short codes for as little as $45 per
month. There are a variety of options, so no matter what your mobile marketing needs are
InvolveMobile can tailor a mobile marketing solution to meet them.

How can | apply for a short code?

If you would like to begin mobile marketing by texting with your customers, you will need a short code.
The easiest and cheapest way to do this is with a shared short code and a personalized keyword which
you can use in all your campaigns. For as low as $45 per month, InvolveMobile can instantly provide you
with personalized branded keywords like INFO and BUY for all your mobile campaigns.

If you would like to apply for a dedicated short code, then this process can take up to 12 weeks or more,
beginning with an application to the US short code authority - the Common Short Code Administration
(CSCA), through to receiving live approval from the wireless carriers. The application process begins with
an applicant registering with the CSCA and deciding whether they would like to use a vanity short code
or random short code. This is really just the first stage in the process to getting your short code live and
is realistically the easiest part.

Applicants pay a monthly fee and must then define at least one campaign for each short code before it
will be approved and ready to have connected and approved by the wireless carriers. Once you have
secured and leased a short code, you then will need to arrange the approval, testing and go-live with
each individual carrier that you would like to have operating your short code.

New short code applications are generally handled by ASP/text vendors such as InvolveMobile, who
already have the necessary connections in place with the mobile carriers and are best placed to guide

you through the approvals process and can optimize your mobile campaigns for best practices.

InvolveMobile assist you in implementing and managing your mobile marketing campaigns using SMS



http://www.involvemobile.com/text-messaging-software-pricing
http://www.involvemobile.com/

short codes or you can also find a mobile marketing specialist in the mobile experts directory (at
www.mobileexpertsdirectory.com), who can assist you in your mobile plans and mobile strategy.

What does opt-in/opt-out mean?

It is a legal requirement that content providers (i.e. any organization sending bulk SMS text
messages) obtain permission from consumers to communicate with them via SMS. Content
providers must gain permission from consumers to start sending them text messages, and also
provide a means for subscribers to communicate their desire to stop receiving text messages.

Opting in means subscribing to, or agreeing to receive, text message alerts. Consumers can opt in to
receive text messages by initiating contact with a text message service provider or mobile campaign.
This contact initiated by the consumer constitutes agreeing to be sent bulk SMS or text message alerts.
Once a mobile user has opted-in, the business may send the subscriber mobile marketing text messages
until they opt-out.

Opting out means unsubscribing from, or requesting to not receive, text message alerts. All subscribers
who are opted in to a text message program must be given the option to opt out — this is a legal
requirement. Subscribers should be given the option to text a keyword such as STOP or UNSUBSCRIBE to
the provider to opt out at any time.

Once a subscriber has opted out it is vitally important that the business previously sending mobile
marketing messages recognizes the opt-out request and ceases to send any more SMS messages until
that person goes through a mobile opt-in again. Companies who send non subscribers text messages are
now being held legally responsible and are being fined for sending messages which are classified as
SPAM.
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What Types of Mobile Marketing Campaigns are Available?

Mobile marketing isn’t just about sending your customers SMS alerts —
there’s a huge variety of mobile marketing campaigns to choose from so no
matter what your marketing needs are you’re sure to find a campaign type
to fit your needs.

1. Text contests / Text to win / Mobile Contests

Text contests, also known as text to win and mobile contests are a type of competition whereby your
audience participates for a chance to win a prize by sending a text message via their cell phone to a
short code. There are a range of text competition types you can run, from instant win contests through
to random draw contests with multiple prizes. Everyone who enters the contest can be automatically
included in your database for future campaigns or text message alerts.

Text contests are one of the top mobile marketing solutions because of their interactivity and ability to
generate maximum entry results. Typically text contests will result in many more entries than online,
mail or phone. Using mobile contests you can create an exciting mobile marketing campaign, engaging
and entertaining your customers, whilst capturing their details into your database.

Benefits
¢ The best way to rapidly build your database!
e Consumer engagement
¢ Create buzz
e Consumer satisfaction (prize)

Campaign Ideas for Text Contests
e Give a $50 gift card every week to a customer at random.
e Offer the first 10 people who text in a 50% discount.
e Give away one of your products to every 50th person that enters the text contest.

Which industries can benefit from Text Contests?
¢ Retalil
e Entertainment
e TVandRadio
e Print media (including Magazines and Newspapers)
e Advertising Agencies
e Web Development Agencies
e Consumer Packaged Goods (CPG)
e Restaurants




2. Mobile Coupons

A mobile coupon is a type of e-coupon (electronic coupon) and it is the next evolution of the printed
coupon. Text message coupons are a simple and powerful tool for retailers. At this time, the only way to
make mobile coupons work across all cell phones and mobiles is to send the coupon via text message to
the customer’s cell phone to be saved or redeemed. Mobile coupons are one of the most used mobile
marketing solutions in the USA and the most effective way of running a loyalty program. According to
Juniper Research, 3 billion mobile coupons are going to be issued to customers around the world by
2011.

Benefits
9 Increase sales
9 Encourages customer loyalty
9 Simple and cost effective (particularly for SMS coupons)
9 SMS Coupons can be passed onto family and friends, so your sales offers are being marketed
virally, which is incredibly valuable.
Build your database
Easily measure ROI

= =

Campaign Ideas for Mobile Coupons
9 Promote a new product by offering customers a free sample or discount with a mobile coupon.
1 Get customers in store quickly during both sale periods and slow times with a mobile coupon.

Which industries can benefit from Mobile Coupons?
Retail

Consumer Packaged Goods (CPG)
Advertising Agencies

Web Development Agencies

TV

Print Media

Restaurants

Charities and Not For Profit
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3. Text Message Alerts / SMS Alerts

Text message alerts or SMS alerts are text messages received by mobile users who opt-in to receive
them, otherwise they can be considered SMS Spam. Text messages alerts vary and can be for a range of
different reasons, such as advertising special offers, promotions, information, news or just to
communicate updates to a VIP club or member group.

Benefits
9 Low cost promotional channel
I Increase sales




9 Engage with your audience and stay top of mind
9 Build an ongoing relationship

Campaign Ideas for Text Message Alerts
9 Keep your audience up to date with new product news.
9 Send SMS alerts to remind your customers of in store sales.
9 If you are a restaurant or a bar, send your customers an SMS alert with a special offer to
promote bookings during slow times.
9 If you are running or promoting an event or conference send out bulk text message reminders
to ensure attendance. The great thing is you can also request confirmations.

Which industries can benefit from Text Message Alerts?
Retail

TV and Radio

Print Media (including Newspapers and Magazines)
Entertainment

Advertising Agencies

Web Development Agencies

Consumer Packaged Goods (CPG)

Restaurants

Religious and Faith Based Organizations

Political Parties

Charities and Not For Profit
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4. Text to Screen

Text to screen, or text 2 screen, is a technology that allows cell phone users to send a text message to a
short code which is then shown on a large screen. Text messages on screen can be displayed in a
scrolling ticker similar to how news updates are shown on TV and combined with other video —such as a
band playing at a concert. It's one of the most popular mobile marketing solutions in the events industry
and is also used by entertainment companies and TV stations. Text to screen is commonly seen in sport
stadiums, concerts, nightclubs, bars, large public venues, trade shows and parties.

Benefits
1 Interact with your audience and make them interact between themselves
9 Create a database for future campaigns
9 Collect consumer data

Campaign Ideas for Text to Screen
9 If you are holding a live event, encourage attendees to text message in entertaining comments,
then edit the messages you receive before you display them so other attendees can see the
approved messages on the big screen.




9 If you are a bar or are throwing a party, you can create a game where your customers send text
messages about the person he/she is interested in, creating a fun and socially interactive
environment.

9 If you have a TV show, let your audience make comments and ask questions.
9 If you are a nightclub, let your customer make song requests to the DJ.

Which industries can benefit from Text to Screen?
Entertainment

Events

Advertising Agencies

Web Development Agencies

TV

Political Parties
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5. Text voting / SMS polling

Text voting, also called SMS polling, is a poll conducted via text messages that are sent from peoples cell
phones. You create a poll and ask your audience to vote via text message by sending in a vote to a short
code. All the information is stored and reported in real time, including the voter’s mobile phone
number.

It’s an excellent tool to capture your customer’s opinion or just to engage them and help with your
business decisions. There are no limits to the types of SMS polling you can run, whether it be Option 1 v
Option 2 or a multi-option poll that allows you to choose one from many. InvolveMobile_allows you to
run dynamic SMS polling with real time responses, such as “Thanks for your Vote for Madonna, this
option is currently leading the tally with 62% of all responses!”.

Benefits
9 Get to know your audience’s preferences and behaviour
9 Consumer engagement and interactivity
I Build a customer database

Campaign Ideas for Text Voting
9 Ifyou run a TV program why not let the audience vote on some aspect of the show? This works
particularly well for reality TV competitions but can be used for any type of TV program.
9 If you are a radio station, you can ask your audience to vote for their favorite song.

Which industries can benefit from Text Voting?

Radio and TV

Print media (including Magazines and Newspapers)
Entertainment

Political Parties

Advertising Agencies

Web Development Agencies
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6.

Text Games / SMS Trivia

Text games, also known as mobile trivia or SMS trivia, are trivia games conducted by text messages. Cell
phone users send their answers to short codes to participate in the game. Typically there is a mobile
contest or mobile prize for playing the game.

It can be one of the most entertaining mobile marketing solutions if used correctly. With text games you
can create single or multiple rounds of trivia, for single players or multi players.

Benefits
9 Engage with your audience
9 Increase your customer’s loyalty
9 Increase sales
Campaign Ideas for Text Games
9 Create a single-player competition. Send text messages with questions everyday to your clients
and ask them to answer the questions. By the end of the week the customers who answered all
guestions correct by text message will receive a product or a discount, such as a mobile coupon.
9 Print a question on a product package and ask customers to send their answer via text message

from their cell phone. Players who get it right receive 10% off on their next purchase with a text
message coupon.

Which industries can benefit from Text Games?
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7.

Retail

Consumer Packaged Goods (CPG)
Entertainment

Political Parties

Charities and Not For Profit
Advertising Agencies

Web Development Agencies

Text Club / Mobile Club / & Mobile Registration / Text Registration

Text clubs, also known as mobile clubs, are a mobile subscription list VIP group where consumers opt-in
(subscribe) to start receiving ongoing text message alerts on their cell phone. The act of opt-in is called
text registration or mobile registration.

Mobile registration works this way: You ask your audience to participate in your text club and to opt-in
to mobile marketing alerts. They can do it in many ways, the most common is when they text your
keyword to a short code. They may also be able to sign up online through your website or even write
their name and cell number on a list inside a retail store or at an event.

After the person has opted-in, he/she has subscribed to your mobile club and you can start sending




them news, promotions, announcements, text message coupons - any type of mobile marketing
campaign you want to inform the text club about.

It is important that at the point of offer to join the mobile club, the terms of the mobile registration are
displayed, such as what content you will be sending, how often you will be sending text messages and
even how to opt-out from further mobile messages. Sometimes these terms can also be communicated
on a confirmation text message that the new mobile member may receive.

InvolveMobile offers you the possibility of creating and managing a number of text clubs from within the
one account, with an unlimited number of mobile registrations.

Benefits
9 Build your database for future mobile marketing campaigns
9 Create a loyalty program
9 Increase sales

Campaign Ideas for Text Clubs

9 Ask your audience to enter your text club and receive a mobile coupon or participate in a mobile
contest to win a prize.

9 If you are a retailer, you can create a mobile club to inform your customers when there are new
products available or when sales start.

9 Radio stations can build text clubs to inform their audience about concerts and songs launches.

9 If you are doing an event, you can ask your customers to join your mobile club to receive SMS
reminders.

9 You can offer your audience special sales conditions or discounts if they join your text club.

Which industries can benefit from Text Clubs?
Radio and TV

Entertainment

Print Media (including Newspapers and Magazines)
Retail

Consumer Packaged Goods (CPG)
Restaurants

Religious and Faith Based Organizations
Political Parties

Charities and Not For Profit

Advertising Agencies

Web Development Agencies
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Forget Apps, Text is Still King in Mobile Marketing

An article by Simon Vella, CEO of InvolveMobile, published on Adweek.com

The flurry of recent media announcements around mobile apps probably has you thinking this might be
your easy marketing answer for 2010. Beware the hype, because beneath the excitement lies plenty of
stats that show it’s still a plaything compared to text messaging, which continues to deliver impressive
year-on-year growth across all demographic groups.

Don’t get me wrong; mobile apps can be a great way to engage in the right context, but the reason that
text continues to be the dominant force in mobile marketing is simply reach and usage.

Nearly every cell phone in the U.S. is capable of text messaging and because it's used for regular
personal communication, it’s always top of mind in terms of general daily use. By comparison, only 18
percent of all phones in the U.S. are Smartphones. Further, Juniper Research forecasts that Smartphones
worldwide will account for just 23 percent of all new handsets sold per annum by 2013, hardly
representing the mass market for general consumer goods and services.

If we dig a little further, the landscape becomes even clearer. Firstly, the mobile app market is heavily
dominated by the iPhone, with a recent Nielsen survey finding that Apple’s store dominated all app
downloads with 25 percent market share. Secondly, and more importantly, the iPhone only represents 4
percent of the entire US mobile market. These are hardly mouth-watering statistics unless they’re your
specific target market. Thirdly, unlike text messaging which is universal, you cannot build a mobile
application that works across all phone platforms. The Nielsen App Playbook Survey identified over 10
major app stores, so you need to either split your resources or find a lot more money.

As some have suggested, mobile applications are currently the flea on the elephant.

If we next look at usage, there are some telling statistics that again highlight why text messaging
provides a better return when marketing to customers. In results released from its analytics platform in
September ‘09, Flurry showed that only one quarter of iPhone apps are used more than 90 days after
they are downloaded. So it’s hardly representing value for money as a brand-building tool, either.

Strategy Analytics confirmed this with its October 2009 report that showed that only 4 to 6 mobile apps
are used on a consistent basis. Brands need to be aware that there’s intense competition for share of
the mobile phone desktop. It stands to reason that consumers are not going to continue to download
and use an unlimited number of mobile applications, and there are many questions over whether we
have reached saturation point already. This doesn’t leave a lot of room for grabbing consumer attention
for those without big budgets or unique functionality. The reality is that most mobile apps are
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downloaded and discarded to the bin unless they’re compelling and have an ongoing mobile usefulness
to them.

An interesting example of an app that failed to identify the value it was creating for the consumer is the
recent Vanity Fair Oscars app, Vanity Fair Hollywood. Although the app promised consumers it would be
“all you need to know about every nominee,” it contained little real content or insider information and
far too much advertising from sponsor partners. The result was a number of reviews that questioned
why they took the effort to download yet another advertising installation.

Unlike most mobile apps, text messages are simple and firmly integrated with consumer’s daily lives.
Your text message and branding sits there right among conversations with family and friends. With this
kind of cut through, a targeted text message, such as a relevant mobile coupon, can generate consumer
interest very quickly. Mobile apps for brands and businesses will have significant trouble doing anything
like this. Those that do succeed and have long-term appeal do so because they provide something
unique, separate to any branding and marketing.

Despite the relatively small user base, what is interesting from the known behavior of those who do
download mobile apps frequently and own Smartphones is that they’re massive users of text messaging
and mobile websites. This shows that those on the leading edge of the technology curve are continuing
to grow their engagement with texts, not reduce them, which is where the rest of the market will follow.

While finding customer value in a mobile app can be difficult for a lot of brands, the hidden key for most
businesses trying to generate ROl is to center mobile marketing around the database and to first drive
text messaging. This is a much more commonly used and direct way to interact, as well as providing a far
more permanent engagement with consumers. It might not appeal to today’s headlines, but it's much
more likely to appeal to tomorrow’s bottom line.




Mobile Marketing A-Z Glossary

If you are new to mobile marketing there are a lot of new terms to become familiar with. To
make things a little easier we have compiled the A-Z of Mobile Marketing — a comprehensive
glossary of Mobile Marketing terms with clear explanations and links for further reading.

A

Application Service Provider (ASP)
A business that provides software applications to customers over a network like the internet, also
known as software as a service (SaaS) or on-demand software.

B

Bulk SMS

The term used to describe sending a single SMS/text to many recipients at once. Bulk SMS is facilitated
by using Text Messaging Software such as Involve Mobile’s Text Messaging Software. Bulk SMS covers
both Low Priority and High Priority messages. It is also sometimes used by businesses seeking to
purchase large numbers of SMS and text messages at once.

Broadcast Messaging
Delivering information to many recipients simultaneously —this can be in the form of text messages via
SMS, email or recorded voice messages.

C

Common Short Code Administration
The organization that administers the common short code registry that is delegated by the FCC. The
Common Short Codes Association (CSCA) administers Short Codes in the US. See “S” for short code.

Customer Relationship Marketing, also known as Relationship Marketing

Marketing focused on building long term relationships between an organisation and its customers rather
than simply transaction based relationships. Relationship marketing is focused on capturing customer
share rather than market share.




D

Dedicated short code

Refers to a business or organization having exclusive use of a common short code for their mobile
marketing purposes. This may include running one or several mobile marketing services at once.
Dedicated short codes can be either a random short code or a vanity short code. All dedicated short
codes are leased on a 3,6 or 12 month basis from the US Shortcode authority. There is no ownership of
short codes granted to businesses. See “S” for short code.

Digital Marketing, also known as eMarketing
The management and execution of marketing, using electronic media, including the internet, e-mail,
wireless media including mobile, and may include other interactive channels such as interactive TV.

Digital Marketing Agency

An agency that provides digital marketing services including the creation, management and execution of
marketing using electronic media including the internet, e-mail, wireless media including mobile, and
other interactive channels such as interactive TV.

E

eCRM ¢ Electronic Customer Relationship Management

eCRM refers to a management system of capturing customer information that includes interactive and
behavioral information as well as demographic details. It is primarily focused on the extra information
that digital marketing channels are able to provide. For example, storing SMS and text message history
or email open rates with a customer profile. An eCRM system typically stores personalized customer
behavior giving businesses valuable data and insights into what information and channels that
customers prefer. Users are then able to tailor mobile marketing message and emails on a personalized
basis, delivering sale opportunities.

eCRM Companies - Electronic Customer Relationship Management Companies
Companies that provide eCRM or digital Customer Relationship Management systems or services which
involves capturing and managing customer relationships using the internet, mobile and other digital
channels.




Interactive Marketing
Marketing with a collaborative focus between the business and its customers with the aim to build close
relationships. Interactive marketing is generally facilitated via internet and mobile technologies.

Interactive Customer Relationship Management (iCRM) Companies

Companies providing Interactive CRM services which involves the integration of communication
channels including mobile messaging, email and voice. ICRM can help identify profitable customer
segments and sales opportunities through its database approach.

Interactive Marketing Company

A company that provides interactive marketing services. Interactive Marketing is marketing with a
collaborative focus between the business and its customers with the aim to build close relationships.
Interactive marketing is facilitated via internet technologies.

M

Mobile campaign, mobile marketing campaigns

A marketing, advertising or public relations campaign executed using mobile device technologies
including SMS, MMS, mobile apps (such as iPhone, Blackberry and Android) and mobile website. Mobile
campaigns allow organizations to reach their target audience in a timely, efficient and personalized
manner which also allows for direct user interaction.

Mobile Database

A database of customers that have or are willing to communicate with a business for mobile marketing
or other purposes. The mobile database may have been created from customers sending in an SMS /
text message, signing up via a website or mobile website or from an offline list that the business has
determined is suitable for mobile marketing. Businesses typically use a mobile database to send out bulk
SMS or text alerts for mobile marketing purposes such as sale offers and mobile coupons. It is important
to recognize Opt-in, Opt-out and spam requirements when managing a mobile database. InvolveMobile
makes it easy for you to manage your valuable data and requirements.

Mobile Marketing, also known as Cell Phone Marketing

Marketing that uses mobile device technologies including SMS, MMS and WAP Push to deliver
marketing messages to consumers. Mobile Marketing allows to organizations to reach their target
audience in a timely, efficient and personalized manner which also allows for direct user interaction.




Mobile Marketing Companies, also known as Cell Phone Marketing Companies or Wireless
Marketing Companies

Companies providing mobile or cell phone marketing services, sometimes referred to as text message
companies or text message providers. Mobile Marketing uses mobile device technologies including SMS,
MMS and WAP Push to deliver marketing messages to consumers. Mobile Marketing allows to
organizations to reach their target audience in a timely, efficient and personalized manner which also
allows for direct user interaction.

Mobile coupon, also known as Text for Coupon
A sales coupon or discount coupon which is sent via text/SMS to a consumer to use in a retail store and
will typically include an offer to be redeemed, such as 2 for 1, 20-50% off, 1 free item with purchase.

Mobile coupons are very popular and can be a great way to attract new customers to try your products
and services. Customers can receive mobile coupons in a variety of ways, see below for examples. Many
large companies including Starbucks use mobile coupons to foster customer loyalty and increase sales.

Some examples of how mobile coupons work:
9 Customer may text to the businesses short code to receive a mobile coupon. This might be from

print, radio, TV, outdoor or in-store advertising.

9 Customer may register to receive regular mobile coupons online, in store or by sending in a text
message.

1 Customer is registered to receive a weekly discount mobile coupon via text message

Mobile CRM ¢ Mobile Customer Relationship Management

Managing customer relationships over mobile devices and communications such as SMS / text message,
MMS, WAP and downloadable applications (e.g. iPhone). A mobile CRM system like InvolveMobile will
track and store all information to the central profile for a customer, identifying sales opportunities and
profitable segments.

Mobile CRM Companies ¢ Mobile Customer Relationship Management

Companies
Companies that provide Mobile Customer relationship management technologies and services which
involves managing customer relationships over mobile devices and mobile communications.

Mobile Optin

When a mobile user subscribes to a program via initiating contact with a text message service provider
or mobile campaign generally and by doing so is agreeing to be sent bulk SMS or text message alerts.
This contact is in the form of a text message sent to the service provider and is usually prompted by a
marketing message on a range of media including outdoor and event advertising, internet, print and TV.




Sometimes there is a double opt-in process required whereby text message service providers are
required to send back the response “Please text back YES to confirm you would like to opt-in for further
communication”. Once a mobile user has opted-in, the business may send unsolicited mobile marketing
text messages until they opt-out.

Mobile Opt Out

When a mobile or cell phone user unsubscribes from a mobile marketing program that they had
previously opted-in to. If opting out via text message, the standard word that mobile marketing
companies use is STOP. Other generally acceptable terms are QUIT, END, CANCEL , UNSUBSCRIBE. Once
a consumer has opt-ed out it is vitally important that the business previously sending mobile marketing
messages recognizes the opt-out request and ceases to send any more SMS messages until that person
goes through a mobile opt-in again. Companies are now being held legally responsible and are being
fined for sending messages which are classified as SPAM. Involve Mobile will make the management of
all mobile marketing requirements simple and easy.

Mobile Registration, also known as Text Registration

This is the ability for consumers to sign up via SMS Text message or through a website or mobile WAP
site to a mobile service or other offering. Consumers may text in to a Short Code to register their mobile
or cell phone for alerts, to join a text club or enter their details on a website to receive mobile SMS
coupons. When consumers’ text in to a short code through their cell phone, the mobile number is
automatically transmitted to the account in InvolveMobile and if registration is part of the service
offering, the cell phone number will automatically go into the database. Mobile registration is user for
many different types of services including SMS event reminders, text message confirmation, mobile
contests and more.

P

Premium SMS

Premium SMS or PSMS is the process of charging consumers a certain amount (at a premium to the cost
of a normal text message) for sending or receiving a text message. The charge will appear on the
consumers’ cell phone bill with their wireless carrier. This charge may be for mobile content which is
consumed on the phone, such as ringtone, wallpaper, horoscopes, weather alerts or it could be a charge
for a completely offline transaction, such as a text message charity donation. Premium SMS can be used
for one off transactions or for a subscription text message opt-in service. Obviously the universal nature
of cell phones makes it a handy billing system. Each premium SMS transaction incurs wireless carrier
charges and commissions, which can often be quite expensive.

R

Random Short Code

A random Common Short Code (CSC) assigned by the administration body (the Common Short Codes
Association - CSCA - in the US) to the company leasing the short code. A random short code is still a




dedicated short code, but you have no control over the numbers that you receive, outside of selecting
whether you would like to use a 5 or 6 digit short code.

S

Short Code, also known as Common Short Code (CSC), SMS Short Code or Mobile Short Code

A short numeric number (usually 5-6 digits) used for sending and receiving SMS within the US. Short
Codes are used by companies to send and receive marketing text messages, provide premium content,
and otherwise interact with customers e.g. mobile alerts, interactive voting, ordering content such as
ring tones.

Shared Short Code

A short code that is used by more than one business to run multiple marketing campaigns concurrently
through the use of different keywords for each campaign. Shared short codes are typically used because
of the high cost associated with leasing dedicated short codes. InvolveMobile is able to provide a cost
effective mobile marketing solution using share short codes through its proprietary intelligent
technology which instantly recognizes which account or business a text message belongs to.

Short Code Program
A mobile marketing campaign that utilizes an SMS short code as the primary means for customers to opt
in or subscribe.

SMS Alerts, also known as Text Message Alerts or Bulk SMS
Messages containing timely information sent to mobile users who have opted in to receive these alerts.
Alerts may include news, special offers or event information.

SMS Gateway

An SMS gateway is the technology service offering single and bulk SMS transit used to deliver and
receive text messages to customers and from customers who are on different wireless carriers. SMS
gateway services are provided by Text Messaging, SMS or Mobile Marketing Software/Service providers.
InvolveMobile contains a powerful SMS Gateway that delivers connectivity to nearly all wireless carriers
within the US and simplifies the process of mobile marketing for your business.

SMS Marketing, also known as Text Advertising or Text Message Marketing
Mobile Marketing that uses SMS or text messages to deliver its marketing messages i.e. via text message
only. Find out more about Involve Mobile’s SMS Marketing services.

SMS Companies, also known as Text Messaging Companies

Companies that provide text/SMS services such as text/SMS marketing. Text/SMS Marketing uses
text/SMS to deliver marketing messages to the consumer in a timely, efficient and personalized manner
which also allows for direct user interaction.




SMS Service Providers, also known as Text Message Service Providers

InvolveMobile is the leading example of SMS Service Providers or Text Message Service Providers. These
are service companies which provide professional SMS text messaging software and an integrated SMS
Gateway that allow business to transact and interact with consumers via their cell phones. They typically
provide a common short code and cheap SMS text messaging which gives businesses a ROl from text
messaging activities. There are no other companies that can provide as many features as InvolveMobile
for the same low price text messaging.

SMS Spam, also known as Text Message Spam

If you have a mobile phone database or cell phone database and you have not received a text message
opt-in from those numbers or have otherwise received their agreement to receive text messages (such
as through a signup form in a retail shop or because they are already a customer of yours for whom you
have a legal opt-in) — then any SMS messages you send to that cell phone list can be considered Text
Message Spam. SMS Spam damages your brand, angers consumers and wireless carriers and leaves you
open to being fined by the FCC. There are increasingly new regulations and laws on SMS Spam and you
should ensure you have a legal SMS opt-in from anyone you send text messages to.

SMS Trivia

A game of trivia conducted via SMS. Mobile users text their answers to trivia questions to a short code
provided by a service provider.

SMSto TV

An interaction between mobile users and a TV broadcaster which involves mobile users interacting with
a television show — either through Text Voting or Text to Screen.

T

Text Games, also known as Text Based Games
A video game that uses text characters instead of vector or bitmapped graphics. Often used on mobile
devices due to their ability to be played on a wide range of cell/mobile phones.

Text Messaging software, also known as mobile marketing software

Text messaging software is software used by organizations to send marketing messages via SMS to
customers cell or mobile phone. The software allows an organization to send bulk SMS to customers cell
phones from a computer in an easy and efficient manner.




Text Message Club, also known as Mobile Club
A club where members opt in or subscribe to receive ongoing content such as alerts via SMS.

Text to Screen, also known as Text 2 Screen

A technology allowing mobile users to send text messages to be displayed on screen. Text to screen is
often used at an event where mobile users will be prompted to send their messages to a short code to
be displayed on screen.

Text to Win, also known as Text 2 Win
A text based competition whereby mobile users enter a contest or sweepstakes by texting to a specific
short code for a chance to win prizes.

Text Sweepstakes, also known as SMS or Mobile Sweepstakes
A text based game of chance whereby mobile users enter the sweepstakes by texting to a specific short
code for a chance to win prizes.

Text Contests, also known as SMS or Mobile Contests
A text based game of skill whereby mobile users enter the contest by texting to a specific short code for
a chance to win prizes.

Text Voting, also known as SMS Polling

A method of opinion polling conducted via SMS. Text voting is often used for decision making on reality
television shows e.g. American Idol whereby viewers vote for their favorite contestant via text to a short
code displayed on screen.

U

US Short Codes
Short codes for use in the US. The Common Short Codes Association (CSCA) administers Short Codes in
the US.

Vv

Vanity short code

A Common Short Code (CSC) specifically requested by the applicant. A vanity short code may spell out a
content providers name or associated word making it brand specific and easy for consumers to
remember.




What next?

You’ve learnt about mobile marketing, why you need to get on board, and how to choose the best SMS
service provider. You’ve also heard about all the different mobile marketing campaigns you can do, and
know all about short codes, so what’s next?

It's time to look at your own organization and think about how you can use mobile marketing to achieve
your marketing objectives. Mobile marketing can be readily integrated with the rest of your marketing
plan and it’s quick and easy to implement. For more information about using mobile marketing to reach
consumers visit InvolveMobile.

About InvolveMobile:

Since 2001, InvolveMobile has powered successful mobile marketing campaigns through a cost-efficient
online offering that enables short code interaction, mobile campaigns, valuable data management and a
single customer view across all mobile campaigns. InvolveMobile is part of the Involve digital CRM
platform, providing a comprehensive solution across mobile, web, email, and voice. The InvolveMobile
platform operates off-deck and is fully carrier agnostic. For more info, please Vvisit

http://www.involvemobile.com
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